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SPIDER-MAN 
created by 

STAN LEE 
and 

STEVE DITKO

Years ago as a high school student, PETER PARKER was bitten 
by a radioactive spider and gained the proportional speed, 
strength and agility of a SPIDER, adhesive fingertips and 
toes, and the unique precognitive awareness of danger called 
“SPIDER-SENSE”! After the tragic death of his Uncle Ben, Peter 
understood that with great power there must also come great 
responsibility. He became the crimefighting super hero called…

BACK TO BASICS  Pa rt Tw o

Spinning webs of various sizes, catching thieves like so many flies…es--it’s all S.O.P. in your friendly 
neighborhood! Well, Peter Parker’s neighborhood could stand to be friendlier--he’s paycheck-to-
paycheck again, which means an apartment with roommates. Speaking of paychecks, Pete needs to 
find a new way to get them--his professional neighborhood just turned hostile. Plagiarism-detecting 
software found his doctoral dissertation was written by Otto Octavius (who had stolen Pete’s body 
at the time--we’ve all been there, right?), so his degree was revoked and he was fired from the Daily 
Bugle. He has the chance to make up the work at Empire State University, but there are strings 
attached. So--neighborhood of dubious friendliness. Let’s see how Pete’s holding up…










