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SALADIN AHMED WRITER     
RON ACKINS (PENCILS) & 

DEXTER VINES (INKS) [PP. 1-5]; 
ALITHA E. MARTINEZ [PP. 6-10]; 
VANESA R. DEL REY [PP. 11-16]; 

JAVIER GARRÓN [PP. 17-20] ARTISTS
DAVID CURIEL & ERICK ARCINIEGA COLORISTS    

VC’S CORY PETIT LETTERER
PATRICK O’KEEFE COVER ARTIST

KATHLEEN WISNESKI ASSISTANT EDITOR          

NICK LOWE EDITOR 

C.B. CEBULSKI EDITOR IN CHIEF      

JOE QUESADA CHIEF CREATIVE OFFICER

DAN BUCKLEY PRESIDENT     

ALAN FINE EXEC. PRODUCER

SPIDER-MAN CREATED BY 
STAN LEE AND STEVE DITKO
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Years ago, high school student MILES MORALES was bitten by a genetically altered spider and gained incredible 
arachnid-like abilities: the proportional speed, strength, and agility of a spider, adhesive fingers and toes, the power 
to direct a bioelectric charge like a sting, to camouflage himself to the point of invisibility, and to detect approaching 
danger using his precognitive “spider-sense.” He hid these abilities at first, until a hero inspired him to 
use them to try to make the world more just. HE IS...

Spider-Man’s first-ever team-up with the very tough, very beautiful Starling wrapped up pretty nicely--with 
crime lord Tombstone in cuffs, instead of terrorizing Brooklyn. But it was a hard-won victory after a couple 
let-downs in his personal life, and there’s a chance more are on the horizon. Before the cops confiscated 
all of Tombstone’s stuff, Miles grabbed a file that brought him to the door of a real nice brownstone…












